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Harvard Business Publishing and Business Expert Press have been partners

more than seven years. HBP (founded in 1994 as

profit, wholly- studies, as

ed subsidiary of Harvard University) is known for publishing some of the world’s leading business c:

other publ ns. These case studies offer real business situations and outco

s that really help both the business student as well as any

business professional. Click here to learn more.

{BP's decision to choose BEP books that marry well with their case studies has given the academic, corporate, and individual manager

markets the

fect resource to business education. Below are the titles chosen and found on Harvard Business Publishing:

1. Tudor Bodea and Mark Ferguson: Pricing Segmentation and Analytics
2.Shannon A. Bowen; Brad Rawlins; Thomas Martin: An Overview of the Public Relations Function

3.S. Tamer Cavusgil; Gary Knight; John Ri ger; Attila Yaprak: Cot ing Market Research for International Business
4. Sue Conger: Process Mapping and Management

5. Cornelis De Kluvver: A Primer on Corporate Governance

Title BXES{ MR Author/Editor Edition Pages P“"y"::"""
Creating a Culture for Information Systems Success WSR2 27 L HEUHD I @ (60 WS Belkhamza, Zakanya 2nd ed 103 2019
Business Decision Making: Streamiining the Process for More Effective Results EIRALOBERE : JOWRBCEREBIDOTOC NS Franki, Milan 2nd ed 159 2019
Project Portfolio Management: A Model For Improved Decision-Making, Second Edition TOZ19 bR~ FIAUARE | BERTCAMTIDOETI Enoch, Ciive N. 2nd ed 134 2019
Bowen, Shannon A.;Rawiins,
An Overview of the Public Relations Function, Second Edition TSR B Brad; Martin, Thomas R. 2nd ed 197 2019
An Introduction to Survey Research, Volume I: The Basks of Survey Research, Second Edition WRVINOMEE, 15 | MR RS E::;:' Emest L.;Netson, 2nd ed 147 2019
An Introduction to Survey Research, Volume II: Canrying Out the Survey, Second Edition RTINS, 2% : WROKHE ‘E:;’::;' Emest L.;Netson, 2nd ed 139 2019
Social Media g: In Utiizing C: Content, Second Edition V= SWNRATFATI= 5742 - RS SR 7 YOS RT3 O R Monuchi, Emi 2nd ea 167 2019
Kaisler, Stephen H.; Armour,
Obtaining Value from Big Data for Service Systems, Volume I: Big Data Management, Second Edition |4 ~EXZAFLOEYSF - In5 SB35, M1% : Eod7 -9ME Frank; Espinosa, J. 2nd ed 137 2019
Alberto;Money, Wiliam H.
Kaisler, Stephen H.; Armour,
Obtaining Value from Big Data for Service Systems, Volume II: Big Data Technology, Second Edition |4 ~EAZAFLOEYSF - In5EN%H5, W28 : Eod7 - 91K Frank;Espinosa, J. 2nd ed 125 2019
Alberto; Money, William H.
On Al Cylinders: Succeeding as an Entrepreneur and a Leader, Second Edition On Al Cylinders RRBEKE XU -5~ LLTORY Robinson, Ron 2nd ed 159 2019
Political Dimensions of the American Macroeconomy FAUAOTIOEFHO BG4S Fox, Gerald T. 2nd ed 209 2019
A Profile of the Fumiture Manufacturing Industry, Second Edition FRAMERAOTOIPA Walcott, Susan M. 2nd ed 107 2020
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communication today. Now every criss finds its way onto social media,
I d . either by accident or purpose, but always with consequences.
ntroduction Uneil recently, 1 included a section in the course devoted to the role
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of social media in crisis management. But after this experience, | real-
ized tha social media had tansformed the way every crisis emerges

1 spent over 40 years in the public relations business, both as the leader o it driven, and how i¢ handled. No longer could T ceach a course

of a major agency and the chicf communications officer of a large insur-

ance company. I witnessed and managed dozens of crisis situarions over

that carcer. And, Ive seen “the golden hour” of erisis management wrn

on crisis management with a “section” on social media. The topic

needed to be integrated into every facet of the course.

into “golden minutes.”

Now I teach a course on crisis management at New York Univer-
sity. My students selected a current crisis to review and wrote case stud-
ies analyzing the situations, evaluating the quality of the response based
on the principles we had discussed in class. ach is given credic for their
contributions laer in this introduction.

Here's the assignment the students were given:

Analyze a criss recently in the news. You may choose the corporation

or organization that will be the subject of your rescarch (no indivi-

duals), as well a the particular crisis experienced by that organization.
Using secondary rescarch tools, describe the following:

* The nature of the crisis.
* When it was discovered.

This book presents examples of social media-driven crises. We offer
analyses of what went right, what went wrong, and how t learn from
them for the future. The authors intend o offer readers a tool to leam
from. If you work for an organiz g sson
cases discussed here should help ;G e
“iP'—you come under the hot ligh
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